


Over the last ten years we developed expertise in this market niche, having realized
that capital investments are turning tourism and leisure into an important growing
market. Today we fully understand and meet the needs of hotel owners and
operators, giving them advice on the best way to carry their program forward.
Experience, quality, innovative design and budget control are the keywords of all our
projects, some of which jointly developed with international teams of designers.
Business hotel customers look for comfort, convenient location and fine
communications. Likewise leisure travelers want to turn their holidays into a unique
unforgettable experience. This means hotels must be designed to make customers
feel as if they were in their home or office. Moreover designers should be able to
capture each location’s atmosphere and character and incorporate them in
architecture. In addition each operator has his/her own needs, corporate image and
way of making business, meaning that each project is a unique challenge.
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EPIC Sana Algarve is a remarkable example of landscape integration. Its concept was founded based
upon the perfect match with the existing terrain and the safeguard of its landscape values, namely the
morphology, the pine woods and the sightlines to be kept.

Hence, from a close analysis of the natural surroundings the footprint of the buildings was determined,
' using whenever possible areas already taken by a previous project by then abandoned. As a result, the
impact on the natural landscape was minimal, this particular aspect being one of the added values of

. our design.
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